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(*) Timely input for this position paper was provided for by Romy Kraemer, Anne van Lakerveld
(VBDO), Bastian Buck (GRI), Wendy Schouten, Amara Goeree, Anne Wijnbergen, and Damian
Orth-Soane. The responsibility of the paper remains with the author. Please note that this

version is a draft. Comments and suggestions are welcome.

pagina 37: de naam ‘Anne van Lakerveld’ behoort in het grijze gebied (auteur van dat arti@)



40567msc
Sticky Note
auteur

40567msc
Sticky Note
ik zou er artikel van maken ipv artikeltje


TABEL WIJZIGINGEN

pagina 31: wijziging figuur 1

Figure 1
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Figure 3 From Countervailing to Collaborative power: where are we now (Netherlands)
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